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YOUR MONEY

Business ‘perking’ up

NYC firms keep
staffs happy
ind loyal with
quirky benefits

BY TRIPP WHETSELL
NEW YORK DAILY NEWS

editation rooms. Cook-
ing lessons. Dogs in
the office,
With wages and sal-
a aries-stagnant thanks
to the slow economic recovery,
*~any companies are trying to
sep workers happy, satisfied and
yal by offering quirky job perks
and other extras,
“We are definitely starting to
~e¢ a lot more perks that were
1shed after the recession began
>wly being restored,” says John
Challenger, CEO of employee
outplacement consultancy Chal-
'~nger, Gray & Christmas.
Companies, he adds, “are
oking for new ways to retain
and appeal to top talent, espe-
cially the ones who shoulder the
‘~ad in every department from
2 top to the bottom.”
Large and small organizations
alike are also offering such off-
beat extras as yoga classes, mas-
-~ges and free Knicks tickets
- ‘hout gouging the bottom line.
‘What companies are trying to
uo is find inexpensive ways to get
people engaged and enjoy their
~rk as much as possible right
w...without giving bonuses or
ary increases like they used
«v,” says workplace morale con-
sultant Skip Weisman,
Several New York-area com-
1ies are seeing the value in
ing their workforce unusal in-
ventives to offset shrinking pay-
checks, longer hours and soaring
i=“urance premiums.
At public relations firm CRT/
aka in Chelsea, there’s a med-
..ution room where staffers can
also take naps and new mothers
¢ nurse during breaks.
JUMEO-based digital media
ncy HUGE has an open dress
«ude policy, free breakfast and
lunch, special discounts at local
¢* ies —and pets are welcome to
pd the workday in the office.
st Staten Island Academy,
taculty can create their own in-
dependent study program and
a  ly for up to $2,500 in grants
¢ 1 year. There are also com-
[ nentary cooking lessons at
L.« French Culinary Institute in
SoHo.

If you work at the Spot Expe-
rience, a Manhattan dog daycare
provider, pooches stay for free.

Then there's Apple-Metro,
which runs the local Applebee's
restaurant franchise in West-
chester. Not only does giving
good service get workers into the
movies for free, managers get a
new car every three years and
there’s even an annual cruise to
Bermuda.

Both employees and employ-
ers say these unorthodox extras
make for much more than inter-
esting water cooler conversa-
tion. They also build morale and
encourage loyalty.

“It’s been a huge tool in re-
taining people during tough
economic times,” said Spot Ex-
perience owner Mitch Morrow,
a former NFL player,

. “It's all about the little things
that make the work experience
as pleasant as possible,” says
Sam Weston, a senior commu-
nications manager at HUGE,
about the company’s lax envi-
ronment.

“I don't have to worry about
things like which tie I'm going
to wear, or having to deal with
bureaucratic rules that interfere
with just doing a great job.”

Not everyone agrees. Gra-
ham Lowe, author of “Creating
Healthy Organizations,” says job
satisfaction should come from
the work itself, not the extras.

“They are nice to have and in
some industries you can 't recruit
without them,” says Lowe.

“But fundamentally, when it
comes to motivating employees
and really building commitment
to an organization you've got
to look at the deeper stuff, like
whether or not the job itself gives
them a sense of accomplish-
ment.”

Another problem is meeting
the needs and desires of a diverse
workforce without feéling taken
advantage of — a lesson learned
the hard way by Michelle Mad-
hok, founder and CEO of She-
Finds.com, a virtual media con-
tent company in Manhattan that
offers employees flexible hours.

DOG DAYS: Bringing pets to
work is the norm at tech firm
HUGE. Applebee’s in Times
Square owner Zane Tankle
(below) offers movie passes. 2

“It takes a special kind of per-
son to be able to do this,” says
Madhok.

“It has to be a self-starter and
it can't be someone who has to
be micromanaged,” she adds,
recalling a former employee she
had to fire for taking the'day off
without permission and assign-
ing all of her work to an intern,

For other owners, unusual
perks is the only way to do busi-
ness these days. “I don't look at
providing these perks as spend-
ing money, but rather investing
in our own people,” says Zane
Tankel of Apple-Metro.

“We hold everybody account-
able, and you can't do that unless
you also look after them.”
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' Companies areincreas-

ingly:wooing — and keeping
—-workers with offbeat perks.
Hera are some of the more
out.—there.ones:

ZAPP0S.COM

Toss that plague inthe trash.
The Internet retailer cel-
ebrates its Employee of the
Month by blasting the song
“I'Need a Hero" anportable
speakers while co-workers
parade with'noisemakers.

© Sald“hero” getsacape (of

course), the use of a covered
parking spot fora month, and

..a§150 Zapposgift card.

NETAPP

Workers who want to get fit
instead-of fat on their lunch -
break'can justhead to the
massive, $4 million fitness

‘.centerinthe data storage

: camnany S Californla. head-
‘guarters. They,canshoot

h

ps, play Ping-Aong, geta

1 missage. orstepouttothe
“.sand volleyball court.

PRICEWATERHOUSECOOPERS
The'consulting firm| pairs

- moms-to-be with experienced

mom mentorsbeginning four
months before the due date.
Those whio don't want to hand
theirkid off to daycare can
takeafive-yearsabbatical.

GOOGLE

Employeesinits New York of-
ficesfeeling abit bushy in the
brows can'sit-down far some-
discounted in-house facial
landscaping, Those at the

.company’s Callforniahead-

quarters:can chow down.on
freegourmet food, take free
Capoeira classes or hitthe
outdaor roller hockey rink.
GODADDY.COM
The Internet domain-name
seller puts together extracur-
ricular activities:for employ-
ees|{ike competitive cooking,
whitewater rafting and
trapeze classes, Andif they
miss the net, not toworry: The
company cavers'100%of their
healthr.‘are premiums,
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